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Wirecard offers merchants more global insights into payment and risk

= Detailed data analytics enable merchants to understand payment performance
= Powerful Bl tool that empowers businesses with unique insights into fraud and risk

Aschheim (Munich). Today the leading payment and internet technology company, Wirecard,
announces an extension of the recently presented Omnichannel ePOS Suite with innovative
technology for payment and risk optimization. With this update, Wirecard offers merchants even
more added value, as the tool enables merchants to analyze customer value and churn rates as
well as fraudulent behavior in the past and learnings for the future.

With the extension of the Omnichannel ePOS Suite, Wirecard once again asserts its position as
leader in the field of risk management solutions. With over years of experience and leading products
such as the Fraud Prevention Suite (FPS), the exploitation of innovative technologies like machine
learning and artificial intelligence are the next logical steps. Significantly increased conversion rates
and sales are the result of these new technologies, as they are combined with a year-long data
history. With the new fraud management tool, merchants can easily adjust fraud settings individually
to user specific patterns and have all relevant Key Performance Indicators in real-time at their
fingertips.

Carlos Hauser, Executive Vice President Payment & Risk at Wirecard, says: “We are proud to
extend our innovative Omnichannel ePOS Suite with this advanced risk management tool to help
merchants understand and optimize their business. The dashboards give them the freedom to
decide how they react to the recommendations from our machine learning algorithms and how to
optimize conversion rates. This is all seamlessly integrated into a proprietary state-of-the-art
analytics tool for omnichannel data.”

For example, insights about payment performance show, how various product categories perform
from country to country and how the approval rate develops within specific timeframes. With this
information merchants are able to decide with just a click at which rate between risk and profit they
want to operate. Thanks to the Al algorithms, merchants get additional recommendations for future
settings.

For further information on the new risk optimization feature, please visit Wirecard’s booth at
Gamescom in Cologne, Europe’s largest exhibition for interactive games and entertainment, in hall
2.2 stand 045 — from 22nd to 24th of August.
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About Wirecard:

Wirecard AG is a global technology group that supports companies in accepting electronic payments from all
sales channels. As a leading independent supplier, the Wirecard Group offers outsourcing and white label
solutions for electronic payments. A global platform bundles international payment acceptances and methods
with supplementary fraud prevention solutions. With regard to issuing own payment instruments in the form
of cards or mobile payment solutions, the Wirecard Group provides companies with an end-to-end
infrastructure, including the requisite licences for card and account products. Wirecard AG is listed on the
Frankfurt Securities Exchange (TecDAX, ISIN DE0007472060, WDI). For further information about Wirecard,
please visit www.wirecard.com or follow us on twitter @wirecard.
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