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USING THE DEVICE AT THE FITNESS STUDIO

|||

Opening your locker Making payments at
the sports bar

147
bpm

OTHER PLACES YOU CAN YOU
USE PAYMENT WEARABLES:

= Urban transport = Events
= Stadiums = Cruise ships Wearer's fitness activities Payment method can be
= Ski resorts combined with loyalty schemes

ENTERPRISE WILL PLAY A MAJOR ROLE IN
SUBSIDIZING AND MAINSTREAMING DEVICES

Consumers are more willing to adopt technology
if an institution pays for it.
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Smart Watch

I 63%
I 38%

Fitness Band

I 51%
I 27%

Smart Glasses

. An employer pays for it . The consumer pays $100 for it
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